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We have been abundantly 
blessed in the last two months 
of ministry.  Having completed 
a formal language program, the 
participation in ministry has 
greatly increased.  We were 
able to accompany a group of 
teens on an adventure camp.  
The theme for the week was 
“Challenges,” and they had 
plenty of them with a ropes 
course, 20 miles in two hiking 
days, and canoeing.  Most of 
the young men never had the 
opportunity for any of these 
experiences let alone building a 
fire and roasting s’mores.  They 
were so wiped out every night 
that the tents were quiet   
before 10:00.  A team of four 
from Michigan also presented 
them with team building 
games and missionaries gave a 
time of reflection on Biblical 
challenges.  We praise the Lord 
for a safe, successful time. 

We began English as a foreign 
language course at the church 
on Tuesday nights. They have 
been very successful classes. So 
far six from the church have 
attended along with three  
others from the community.  
The small groups have pro-

vided us opportunity to talk 
one on one with the students 
and get to know even our own 
church members better.  Two 
that are coming from the com-
munity are also in the choir 
that meets at our church on 
Thursdays and is led by a Por-
tuguese pastor.  It is also 
stretching our Portuguese 
vocabulary as we teach and 
give explanations, and we be-
lieve this is a great first step 
into giving us credibility in the 
community.  

October has also brought the 
opportunity for Chris to teach 
youth Sunday school.  We just 
received the materials to teach 

chronologically through the 
Bible in Portuguese and the 
teens are excited to have 
something geared specifically 
for them.  Catrina is also teach-
ing in children’s church on the 
life of Esther.  Both of these 
teaching opportunities provide 
lots of Portuguese practice as 
we study for and give the les-
sons.  We are beginning to set 
up activities for the youth, the 
first one being this weekend. 
We are excited that things are 
starting to feel like the ministry 
for which we have been work-
ing since 2004. 

C H A L L E N G E S  W E L L  W O R T H  T H E  E F F O R T  P R A I S E  P O I N T S :  

Å Continued healthy pregnancy 

Å More involvement in ministry 

Å Salvation of Carla and  

two children 

Å Outreach opportunities 

Å Godõs continued provision 
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We are also thankful for a great 
pregnancy.  Many of you have 
asked, and it is going extremely 
smooth.  We found out we are 
having a boy, and we are ex-
pecting his arrival in mid-
February.  Even this has allowed 
us to stretch our vocabulary 
and ministry opportunities as 
we talk with the doctors and 
nurses.  The head doctor and 
nurse are both fluent in English, 
but we try to only rely on it for 
clarification purposes. A quick 
update on our colleagues: An-

drea continues to struggle with 
her heart problems and is cur-
rently in the hospital in central 
Florida under doctor’s observa-
tion as she tries different medi-
cation.  They are considering 
switching her pacemaker for a 
pacemaker/defibrillator.   Elena 
Schlener and family have 
moved to Idaho to a rural fam-
ily house so she can rest. As 
conventional medications have 
failed they are seeking help 
from a nutritional approach.  
The doctor overseeing this 

treatment says the main prayer 
request right now is for her ph 
levels to stabilize in order for the 
treatments to be affective.  So 
far this has not happened.  
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E F F O R T S  R E W A R D E D  

We also wanted to share that a 
mother of four, Carla, recently 
accepted Christ through the     
ministry of one of our Portuguese 
believers.  She has been a regular 
attendee since February and her 
children have also enjoyed coming.  
She had admitted from the       
beginning that she was not saved, 
but definitely interested, and at 
one prayer meeting said that she 
was “observing” steps of the   
process.  We are thankful that she 
has placed her trust in Jesus Christ, 
and we are thankful for the faithful 
witness of our church members 
who have been gently loving and 
showing the truth through their 
own lives. Pray that she will now 
grow in Christ and be firmly 
grounded.  The same woman who 
led Carla to the Lord, also led two 
children to the Lord in children’s 
church. 
 

M O R E  W O R K  T O  D O  
 

As you know we are currently here 
under the status of short-term 
with the desire to stay career.  
That short-term status is currently 
cleared through July 2009.  As 
many of our churches begin setting 
their budgets for 2009, we just 
wanted you to be aware of where 
we are.  Currently our support is at 
79% which is a lack of about $1200 
monthly, and with our addition 
that will go up slightly. Although 
outside of the US, we are not so far 
removed that we are unaware of 
the current global financial crisis.  
We are praying for God’s provision 
not only on our behalf, but on 
behalf of all of our supporters. 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or ser-

vice, the key to a successful 

newsletter is making it useful 

to your readers. 

A great way to add use-

ful content to your 

newsletter is to develop 

and write your own arti-

cles, or include a calen-

dar of upcoming events 

or a special offer that 

promotes a new prod-

uct. 

You can also research 

articles or find òfilleró 

articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put 

in your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to a 

Web site and post it. 

thousands of clip art images 

from which you can choose 

and import into 

your newsletter. 

There are also 

several tools 

you can use to 

draw shapes 

and symbols. 

Once you have 

chosen an im-

age, place it 

close to the 

article. Be sure 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message youõre trying to con-

vey. Avoid selecting images 

that appear to be out of con-

text. 

Microsoft Publisher includes 

to place the caption of the im-

age near the image. 
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customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

òTo catch the reader's 

attention, place an 

interesting sentence or 

quote from the story 

here.ó 

Caption describing picture or graphic. 
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Caption describing picture or 
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dard products or services, you 

can include a listing of those 

here. You may want to refer 

your readers to any other 

forms of communication that 

youõve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

This story can fit 175-

225 words. 

If your newsletter is 

folded and mailed, this 

story will appear on the 

back. So, itõs a good 

idea to make it easy to 

read at a glance. 

A question and answer 

session is a good way to 

quickly capture the 

attention of readers. 

You can either compile 

questions that youõve 

received since the last 

edition or you can sum-

marize some generic 

questions that are fre-

quently asked about your 

organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

newsletter a personal touch. 

If your organization is small, 

you may want to list the 

names of all employees. 

If you have any prices of stan-

such as a breakfast 

meeting for vendors 

every third Tuesday of 

the month, or a biannual 

charity auction. 

If space is available, this 

is a good place to insert 

a clip art image or some 

other graphic. 
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Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or graphic. 

Organization  

This would be a good place to insert a short paragraph about your organization. It might include 

the purpose of the organization, its mission, founding date, and a brief history. You could also 

include a brief list of the types of products, services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or European markets), and a profile of the types 

of customers or members served. 

It would also be useful to include a contact name for readers who want more information about 

the organization. 

Weõre on the Web! 

example.microsoft.com 


